dumddiNbaNl 3mlMéS'ddasN

ddMdJiaNedN IJ3ITTILN 326301IsNbL
LBIMMAN

SOBASIB(

3obomengdols Gmero ¢dbogbgamgsbgbos ygg-
@ Jg99b0bomgols, dobo bogmgdmds 0§g93L Low-
5M0dgbs o 39960l g3mbmdogydo yobgomsdg-
b0l dgn3g@bgosl. dbodgbgenmgobos mommgyao

o sbggg  Jagybols

Lm@0 LE@sggyos, bOygmymaomo asbsmna gdols
LobEgdol hodmysenodgdols 3Gm39LDo.

LoJo®mggemml gobsmangdobs s dgibogm-
960l Lodobolig®mb, 2022 Fanol dmbsgdgdom,
J399565d0 BoJLoGwgds 63 s3BM@0bgdymo  ydo-
woFgbgdgagds,
boosbsg 33 460396 Lodg@o, 21 Lolifsgenm ¢bo-

390L0B9H0 s 2 gmengxos. 9boggdlo@g@o sbm-
M(30980 90 bodogg Loggby@ol 3Omy@sdals (ds3s-

5300530,  dog0LAMSBYMS,  ©MJGHMMSbEYMS).
Lol ogemm ¢60390Lo@g@0 sbm@Gogemgdls bogsb-
30ma®0d90L  ©MJBMAsbR@ols
oMo, bowem Jmagxo s3ogdoydo gdswen glo
aobsman gdols Ibmenme 30Mgge boggby@b.

gmggee Fenog@op 0dsdgdl Lfsgeol by@-
390ms A>mEYbmds ¢domagls Lo obdobsmengd-

doJogsJol  hodmgemds

m@gbo  bogobdsbosmengdenm

dsbsmen gden e

g 57 glgdyagdgddo, dogoomsw  Lads®o-
390l LEo@dob@ogzol gomgbygemo Lsdloby@ols
dmbs(399960L dobgwgom, 2016 §anowsb 2021 §ensd-
g LA YIbRAMS Momwybmds 140 300-wsb 159 800-
dog a50bode.

Eggobge 3mbiy®9bHYbo®oshb yomgdmdo,
9do@en gl Lo obdobsmagdanm s glgdyangdgdls
90m0 Lgadgb@obomgol 9§ gg0m d@dmes, 53 dgdmb-
393>do 5@ oJgl 360dgbgarmds m@asbobsizools
boowegl, ygges 960390LodgdlL bio®wgds do6-
3900620 s ol LA oG 9y0900, A5G 356530091
040l Foddo@gdymo dobodby.

960390LoBgBgo0  GLo@mdgb  assbsgno-
bmb  Logygmo®o dpamds@gmds, as5b6Lsbogmmb

3063909690 930@5@glmdgdo ©s doJlodseny-
M50 JMgOamb, @mam® 3 LY bRJOL by 3G Myy-
bo@-3ob{ogemgdagols, 3o0@mb ©s go5bos®mb me-
bodgdmgg doymdgdo, Lbgopgo®ow yd@smmme
050359 96056 Jm 3093500056 3gMomedo. do6 39d-
0630 bmd 3m3ybogoios, Jofmpgds s yo3gerols

43

853058 0)53bS@GSIZ0K0
bda-b pwergderdbsbdo

90535bgdgb05, MM gdls ofgm 360dgbgarmds
dmdbdo@gdangdolingol, 3s@@bom@dgdobmgols o
bmpswe Lobmysomgdolmgol.

(335 goo© @ 9dbmamao@® yomgdmdo bows
4mg9ereoy@om 0b®gds 0bGg®bydol dmdb-
domgdgems MomEgbmds, do®3gdg®goo3 3gerosb
doamdgol s roemmdgb dmdbdsmgdgenls dgb-
300696 do@omsaw 0d syosl, Hmdgaog Loyl
39@ 00 3M0mM0R B L0,

09 gosgbgosgm Lbgs ©s Lbgs gdowenglso
Logobdoboma gdenm wofgligdyergdgdols g9d-439@-
©gol, dombg sbogmobom sgomse swdmgshybom,
Amd 0bgmAo300 Loggma®d Lgadgb@msb GEswo-
GO msb ghmow (0ROYmo o gBobyols bo-
‘dgoegdoo dosdgm, ®omoE 3R0emdgh yobodo-
®b  3mbi®gd o  9boggdlo@gHol, Mm@
30 gbeols  36mdomds s dgJdbsb  wswgdomo
0dox0, Imobobmb Lfsgeols Iby@ggems dmmb-

m3bogngdgdols aopg9ds o LEAMs@ga00l dgJdbs,
dmobopmb  390L3gdBoygmo  LEywgbdgdo o
©5534oOMb Moo YA0 SIM 0 oY@ gds 3G M-
B9gbm@-dobogmgdagdl, Jdmdbamgdl, sdbo@ydo-
960900, sOlgd e LEYogbRgdls s 3s®Ebom®
30335b0goL dm@ol.

boggobdm Lodyggdo: 308OYmo do@3gBobyo,
9do@engbo Lo sbdsboma goenm sfgligdyegds.

30@00)5R0 BHIIB0

E9gobpge ammdsy® Lodys@mdo, Logw-
S(3 YM8IEEEogsm b9300 gOmdsbgmols dbpsglio
30m©9Jdo o Jmdbsby@gmds hbogds dobod by,
Aogeoo Fo@dmlboeygbos 3mbozombo®gds do@-
3900620l aoM9dy.

dod39E0bg0 50l 3m@Bgbxoyo gerogb@gdols
ob 3mdbdodgoengdols s0bHgdgligdol 3Om3gLo
03960 30m©YJ@gdoms s Lgdgolgdom. Ao bod-

bogl 33egaol, 3m3ygaomoboiosl, gogoogsl s
323039 gdsb.



doraflid 01V36ImIdaNSN

9L wolizodmobs mMogbGodgdymos bo-
bAobs ©s InIbdodmgdgems Ji3g30l gb{ogansby.
Sobogrobgol  3md3sbogdols 3mdgdEoya  d9bgx-
3960, @oms dmobowml, dgodobml s ‘dgobod-
hybeml dmdbdodmgdargdo domo byg@goagdols ©s
domnbmgboagdgdols sgdogmazoamgdbom ©s bMgb-
ol gremosemdol sbg®agom.

353396 0bg0l gobds®Egds @0l 3MMmEeyJ3ools
ob dmdbobyy®gdols 3m3ygas@mobsiEoobs s gogow-
30L dmJdggods 0bbglby, dob@ols jganggols o
Mg3e0530l homgmom. gl do6 3gBobyo s@ols ols,
53 4390 3md35608d o MAYbobo083 Ybos ao-
bobmdogeml msgolbo bOwol LEMsE gy 0.

gl Jo®39B0bao d0bbgliols gem-g@mo dmes-
35M0 oli3gJHoo. ssdosbgdds bdoMosw @ 03086
bybEo o sMol dodyggBobayo wo obdodFsggb,
OMAMAO3 gogogols ob Mggasdsl. doybgosgsw
0dolbs, ®m3 gL 35Lybgdo s@OsLFm@0s ws olobo db-
m@mE 356396060l bofoaos. 3o 39@0byols dgg-
@0 g9bJios 5J3l, Amam@oizss 3Gmy]@ol yo-
boFoggds, 303 7go®obaos, wobsobo ws dgJdbs,
bmgosgg@o dgoools 30mb@gb@o, dmdbdomgdgams
aodmELomgdols goydxmdglgds, domo dmmbmg-
bogngdgdols  s3dsgmaomgds, dob@ol  3ganggs,
5b@ol bgadgbBgool hodmysmodgds s dMogseno
bbgs. 350 39E0630 do@osh godmms s dmozogl
4395 LEMAga0ol, dmIganoi gbdomgds 30d3sb-
0ob, @ 9bol ob 0bogoel megolo dobbgdols Joc-
{935d0. dolo 3b0dgbgenmgsbo yb0s, dMgbwols
(3bMdoMbOL Aob@ss, dglsdsdobsw ydomanglio
Logobdsbom@gdenm ©sfglgdyangdgdo, LFm@ g
do® 3930620l LAMSE 909000 LoEMbgh yobo-
696 3mb31MgbRbs®0sbo dobodby.

gmggeofmogdse  s00HM0gb@gdo  od-
05309596 Lo gomm bgmamsls s gdgdgb swgomls,
Lowoz aooaMdgegdgb L sgasl. olbobo 06mddgdo-
ob dOMIYP@gdom, Lbgs s Lbgs Godol dgzesd-
oM dgdmdgmazgdols  Fobswowgdgdom,
4390 (300emdl dom 53> my 03 gdogangls Lo-
3obdobsme gdam s glgdymgdsdwyg dooygsbmb.

9000 ©s

gL s@ol gdoeglo aobosmamgdols do3gBHobyols

430825 BO@> 3@ 3399 Vomoe ©s yggas sOol
0og3Lo@gbols bs§ oo, @mdgeolisg 560G PMogbdgdo
04969696 005F939B 0 gd0l do@gdols 3G 39Ldo,
Lo Fogergb. LFm@o 3o 39@0by o LE@sGgy0
sgbdomgods 9b0gg@Lo@BgdL yodmodhgmwgl bbgg-
d0loaob.

LEYgbBgdo o6 oM0sh  gOmsgdmo, go-

be@gosgagdo 93068035 44

XXI bs9ggg60l 5@ gsmaco 3Gmdagdgdo. Ne 1-2. 2022

Lo ‘dgodangds gdo@englids Lopobdsbsmangdanm
Log®3990ds Fgbmogobmb oty o 3gBobygeno
LAOsBga0s. ddmdgemo s yggas ol 3060, Gmdg-
o3 gbdodgds dnbogamgl aowsfygg@oegdols
dowgdsdo, sbiggg d60dgbganmgsbos dob@olimgols,
Aoaob domo aogegbs dgodagds oyml gowsd-
F493900. goGa0 do®3900bay o a9ads sbggg dgo-
dangds  ogmlb  Lasbogm@bmme  360dgbgenmgsbo
353920393 go0bomgols, Mo sb dmobowml godm -
o gdols 3Jmby 3G lm@-dobfsgen goemgdo o
>dobolB@s300l 0sbsddO Mg gdo. Lsdbmenmeme
30, o3 g3gmoggg@dl  dgydaos  gHmnMdanogew
3obodmbL 9b039M0lB 9B do sbogro LR wgb@gdols
ho@obgs @s @93y o30o.

¥doeeglio aobsmangdols d@9gbwobao bodbogls
0gb@mdol dg9Jdbsl, . oygbgwoge 0dols, @m3
093@ oyl

5Jal Logmmm, yggans w@o(glgdyemgdols  msgolo
9b0gog Mo sAM0dyRgooi yoohbos. 3OMyMsdg-

Logobdobomargdanm  Log@m gl

b0, 0bBMA0s, 3od37bo, Lobmysmgds, 39O LsI-
053 JOYE IS0 ©> B3I HIH0 9b0GoE YO0 @
‘dgodegds 253Mm03390mL, Amama 3 mggbo d@gb-
ol bofoao. . dod3gHobads o@ 9bps  dgJdbols
sOs@gomy@o  Lydomo, Gmdganoi dgybsdsdms
Lodo@me gbmsb, gggems gomgas 9bos ogml a@-
dgangoeosbo 3g@omeoliomgol aofg@omo, Mowysb
dobogl Inbowyao Lgadgb@ol dgbsdheybgds.

51336
95d@5g0  aodm{gggols s  Losbgool
3mbbg,  JoM3gBHme@magol gmggeomoy®

970370 9§ 930 0683m@ 5300l Imdogds, wos-
d9doggds, o Lfsgans @Gowyob o@ hodm@h-
696 Loobanggdl. 9ds@ergls Logsbdsbsman gd-
e bog®3990do obobo bOYboggb gomgdm
> M939EF o300 yobowmb dodbowggero, @m-
3003 dmdsgoemo b Yogb@Ggdolbomgols olg
0639LAMAgols s 3o@Fbom@Agdolomgols,
©55d4oMMb s dgobo@hybmb y@dgagoo-
o5bo  YOmogdmmdgbdo. Lodmamem  xsddo,
b0bbgldo  do@3gBobaol  dbodgbgamdbols
;o350 Jobgbo @0l ol, MM 3md3sb0godl
Lbko@gdom boggmodo msgols dogg@obyo,
@om> dmobomb 3m@9bioydo Jmdbdodyg-
a0 g60. 09 396 5@ § 309500 ©s Iwdoge
o Lfoganmdbo 0dsl, o3 mJg9bL Lodobby
>90@dMm@0sl bydl, Fo@ds@gdol dow(gge

393050 YBOM Ao bpgds.



dumddiNbaNl 3mlMéS'ddasN

3580793633IR0 ROBIGOD IA:
L gobomengdols badolbol aobgomadgdols gmgbyemo 396@@o https://eqe.ge/ka/page/static/69/umagh-
lesi-ganatleba
LoJo®mggeoml LEodolBogol gomgbyao Lodbsby@o
https://www.geostat.ge/ka/modules/categories/6 1 /'umaghlesi-ganatleba
Lodo®mgganmb gobomengdols s 3936090 960L LadoboliG®m
https://www.mes.gov.ge/content.php?id=1855&lang=geo
Internet-Marketing in the Sphere of Higher Education. S. Ziyadin & A. Serikbek 2019
https://link.springer.com/chapter/10.1007/978-3-030-27015-5_35
Experience and Value Creation in Design, Branding, Marketing, Corporate Reputation and Identity 2020
https://link.springer.com/article/10.1057/s41299-020-00102-4#citeas

O N R W

Marketing in the sphere of higher education
Mariam Tavzarashvili, PhD student of GTU
Summary

Role of education is the most important for all countries, its deficiency causes poverty and obstacle to the eco-
nomic development of a country. Engagement of each citizen and also the correct strategy of a country are important
in the process of formation of the full-fledged education system.

By the data of the Ministry of education and science of Georgia as of 2022 in the country are fixed 63 autho-
rized institutions of higher education. University implements programs of all three stages (baccalaureate, magistra-
cy, doctoral study). Teaching university implements the educational programs except the doctoral study and college
— only the first stage of the higher academic education.

Every year the number of persons wishing to study at the institutions of higher education increases, for example
according to the data of the National Statistics Office of Georgia the number of students from 2016 to 2021 grew
from 140 300 to 159 800.

In today’s competitive environment the institutions of higher education have to struggle for one segment, in this
case the size of the organization does not matter, all universities require marketing and those strategies that will help
to be successful on the market. Universities try to analyze their own state, determine the competitive advantages and
maximally adjust as to students, so to the professors and teachers, accept and share those modern approaches offered
by the market, otherwise they will simply get lost in the short-term period. As marketing is a communication, supply
and offers of exchange that have significance for the consumers, partners and in general for the society.

In the changeable technological environment where the number of internet users every day grows, the mar-
keters as well change the approaches and try to meet a consumer mainly in the place that today is more prioritized.

If we go through the webpages of the various institutions of higher education, by analyzing them we will eas-
ily reveal that information on their own segment together with the traditional is brought by the digital marketing
means, trying to increase as brand recognition of the concrete university and create a positive image, to understand
the requirements of the persons wishing to study and create the strategy, attract perspective students and establish
loyal dependency among professors and teachers, parents, school leavers, existing students and partner companies.

Key words: digital marketing, institution of higher education
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