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abstraqti

ganaTlebis roli umnivnelovanesia yve-
la qveynisaTvis, misi nakleboba iwvevs siR-
aribesa da qveynis ekonomikuri ganviTare-

bis Seferxebas. mniSvnelovania TiToeuli 
moqalaqis CarTuloba da aseve qveynis 
swori strategia, srulyofili ganaTlebis 
sistemis Camoyalibebis procesSi.

saqarTvelos ganaTlebisa da mecnier-

ebis saministros, 2022 wlis monacemebiT, 
qveyanaSi fiqsirdeba 63 avtorizebuli  uma-
Rlesi saganmanaTleblo dawesebuleba, 
saidanac 33 universiteti, 21 saswavlo uni-
versiteti da 2 kolejia. universiteti axo-
rcielebs samive safexuris programas (baka-
lavriati, magistratura, doqtorantura). 
saswavlo universiteti axorcielebs sagan-
manaTleblo programebs doqtoranturis 
garda, xolo koleji akademiuri umaRlesi 
ganaTlebis mxolod pirvel safexurs.

yovel wliurad imatebs swavlis msur-
velTa raodenoba umaRles saganmanaTleb-

lo dawesebulebebSi, magaliTad saqarT-

velos statistikis erovnuli samsaxuris 
monacemebis mixedviT, 2016 wlidan 2021 wlam-

de studentTa raodenoba 140 300-dan 159 800-
mde gaizarda.

dRevandel konkurentunarian garemoSi, 
umaRles saganmanaTleblo dawesebulebebs 
erTi segmentisaTvis uwevT brZola, am SemTx-

vevaSi ar aqvs mniSvneloba organizaciis 
sidides, yvela universitets sWirdeba mar-
ketingi da is strategiebi, rac ganapirobebs 
iyos warmatebuli bazarze. 

universitetebi cdiloben gaanali-

zon sakuTari mdgomareoba, gansazRvron 
konkurentuli upiratesobebi da maqsimalu-

rad moergon, rogorc studentebs ise profe-
sor-maswavleblebs, miiRon da gaaziaron Ta-

namedrove midgomebi, sxvagvarad ubralod 
daikargebian moklevadian periodSi.  market-
ingi xom komunikacia, miwodeba da gacvlis 

SeTavazebebia, romlebsac aqvT mniSvneloba 
momxmareblebisTvis, partniorebisTvis da 
zogadad sazogadoebisTvis.

cvalebad teqnologiur garemoSi sadac 
yoveldRiurad izrdeba internetis momx-

marebelTa raodenoba, marketerebic cvlian 
midgomebs da cdiloben momxmarebels Sex-
vdnen ZiriTadad im adgilas, romelic dRes 
metad prioritetulia.

Tu gadavxedavT sxva da sxva umaRlesi 
saganmanaTleblo dawesebulebebis veb-gver-
debs, maTze analiziT advilad aRmovaCenT, 
rom informacia sakuTar segmentTan tradi-
ciulTan erTad cifruli marketingis sa-

SualebiT miaqvT, riTic cdiloben gazard-

on konkretuli universitetis, rogorc 

brendis cnobadoba da Seqmnan dadebiTi 

imiji, moaxdinon swavlis msurvelTa moTx-

ovnilebebis gageba da strategiis Seqmna, 

moizidon perspeqtiuli studentebi da 

daamyaron loialuri damokidebuleba pro-

fesor-maswavleblebs, mSoblebs, abituri-

entebs, arsebul studentebsa da partnior 

kompaniebs Soris.

sakvanZo sityvebi: cifruli marketingi, 

umaRlesi saganmanaTleblo dawesebuleba.

ZiriTadi teqsti

dRevandel globalur samyaroSi, sad-
ac yoveldRiurad bevri erTmaneTis msgavsi 
produqti da momsaxureoba Cndeba bazarze, 
rTuli warmosadgenia pozicionireba mar-
ketingis gareSe.

marketingi aris potenciuri klientebis 
an momxmareblebis dainteresebis procesi 
Tqveni produqtebiTa da servisebiT. rac niS-
navs kvlevas, popularizacias, gayidvas da 
gavrcelebas.
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	 es disciplina orientirebulia ba-

zrisa da momxmarebelTa qcevis Seswavlaze. 
aanalizebs kompaniebis komerciul menej-

ments, raTa moizidos, SeiZinos da Seinar-
Cunos momxmareblebi maTi survilebisa da 
moTxovnilebebis dakmayofilebiT da bren-
dis loialobis danergviT.

marketingis ganmarteba aris produqciis 
an momsaxurebis popularizaciisa da gayid-
vis moqmedeba biznesze, bazris kvlevisa da 
reklamis CaTvliT. dRes marketingi aris is, 
rac yvela kompaniam da organizaciam unda ga-
naxorcielos Tavisi zrdis strategiaSi. 

dRes marketingi biznesis erT-erTi mTa-

vari aspeqtia. adamianebma xSirad ar ician 
zustad ra aris marketingi da  ganmartaven, 
rogorc gayidvas an reklamas. miuxedavad 
imisa, rom es pasuxebi arasworia da isini mx-
olod marketingis nawilia. marketingis bev-
ri funqcia aqvs, rogoricaa produqtis ga-
nawileba, popularizacia,  dizaini da Seqmna, 
socialuri mediis kontenti, momxmarebelTa 
gamocdilebis gaumjobeseba, maTi moTxov-

nilebebis dakmayofileba, bazris kvleva, 
bazris segmentebis Camoyalibeba da mravali 
sxva. marketingi Zalian farToa da moicavs 
yvela strategias, romelic exmareba kompan-
ias, brends an individs Tavisi miznebis miR-
wevaSi. misi mniSvnelovani funqcia, brendis 
cnobadobis gazrdaa, Sesabamisad umaRlesi 
saganmanaTleblo dawesebulebebi, swored 
marketingis strategiebiT cdiloben gaxd-
nen konkurentunariani bazarze. 

	 yovelwliurad abiturientebi am-

Tavreben saSualo skolas da eZeben adgils, 
sadac gaagrZeleben swavlas. isini ibombebi-
an broSurebiT, sxva da sxva tipis reklam-

ebiT da garSemomyofebis winadadebebiT, 
yvela cdilobs maT ama Tu im umaRles sa-
ganmanaTleblo dawesebulebamde miiyvanos. 
es aris umaRlesi ganaTlebis marketingis 
yvela forma garkveulwilad da yvela aris 
Tavsatexis nawili, romelsac abiturientebi 
iyeneben gadawyvetilebis miRebis procesSi, 
sad wavlen. swori marketinguli strategia 
daexmareba universitets gamoirCeodes sxve-
bisagan. 

studentebi ar arian erTaderTi, vi-

sac SeiZleba umaRlesma saganmanaTleblo 
sivrceebma SesTavazon kargi marketinguli 
strategia. mSobeli da yvela is piri, rome-
lic exmareba moswavles gadawyvetilebis 
miRebaSi, aseve mniSvnelovania bazrisTvis, 
radgan maTi gavlena SeiZleba iyos gadam-
wyveti. kargi marketinguli gegma aseve Sei-
Zleba iyos sasicocxlod mniSvnelovani 
fakultetebisaTvis, radgan moizidos gamoc-
dilebis mqone profesor-maswavleblebi da 
administraciis TanamSromlebi. sabolood 
ki, am yvelafers SeuZlia erToblivad 
gazardos univeristetSi axali studentebis 
Caricxva da reputacia. 

umaRlesi ganaTlebis brendingi niSnavs 
identobis Seqmnas, . miuxedavad imisa, rom 
bevr umaRles saganmanaTleblo sivrces 
aqvs saerTo, yvela dawesebulebas  Tavisi 
unikaluri atributebic gaaCnia. programe-
bi, istoria, kampusi, sazogadoeba, kursdam-
Tavrebulebi da fakulteti unikaluria da 
SeiZleba gamoikveTos, rogorc Tqveni bren-
dis nawili. .  marketingma ar unda  Seqmnas 
ararealuri suraTi, romelic Seusabamoa 
simarTlesTan, yvela gaTvla unda iyos gr-
Zelvadiani periodisaTvis gawerili, radgan 
moxdes moziduli segmentis SenarCuneba.

daskvna

uamravi gamowvevisa da siaxlis 
fonze,  marketologebs yoveldRiur 
reJimSi uwevT informaciis moZieba, da-
muSaveba, da swavla radgan ar CamorC-
nen siaxleebs. umaRles saganmanaTleb-
lo sivrceebSi isini zrunaven garemo 
da reputacia gaxadon mimzidveli, ro-
gorc momavali studentebisaTvis ise 
investorebisa da partniorebisaTvis, 
daamyaron da SeinarCunon grZelvadi-
ani urTierTobebi. saboloo jamSi, 
biznesSi marketingis mniSvnelobis 
mTavari mizezi aris is, rom kompaniebs 
sWirdebaT sakuTari Tavis marketingi, 
raTa moizidon potenciuri momxmare-
blebi. Tu Tqven ar wvdebiT da mudmivad 
ar swavlobT imas, rac Tqvens samizne 
auditorias surs, warmatebis miRweva 
bevrad ufro rTuli xdeba.
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Marketing in the sphere of higher education

Mariam Tavzarashvili, PhD student of GTU

Summary

Role of education is the most important for all countries, its deficiency causes poverty and obstacle to the eco-
nomic development of a country. Engagement of each citizen and also the correct strategy of a country are important 
in the process of formation of the full-fledged education system. 

By the data of the Ministry of education and science of Georgia as of 2022 in the country are fixed 63 autho-
rized institutions of higher education. University implements programs of all three stages (baccalaureate, magistra-
cy, doctoral study). Teaching university implements the educational programs except the doctoral study and college 
– only the first stage of the higher academic education. 

Every year the number of persons wishing to study at the institutions of higher education increases, for example 
according to the data of the National Statistics Office of Georgia the number of students from 2016 to 2021 grew 
from 140 300 to 159 800. 

In today’s competitive environment the institutions of higher education have to struggle for one segment, in this 
case the size of the organization does not matter, all universities require marketing and those strategies that will help 
to be successful on the market. Universities try to analyze their own state, determine the competitive advantages and 
maximally adjust as to students, so to the professors and teachers, accept and share those modern approaches offered 
by the market, otherwise they will simply get lost in the short-term period. As marketing is a communication, supply 
and offers of exchange that have significance for the consumers, partners and in general for the society. 

In the changeable technological environment where the number of internet users every day grows, the mar-
keters as well change the approaches and try to meet a consumer mainly in the place that today is more prioritized. 

If we go through the webpages of the various institutions of higher education, by analyzing them we will eas-
ily reveal that information on their own segment together with the traditional is brought by the digital marketing 
means, trying to increase as brand recognition of the concrete university and create a positive image, to understand 
the requirements of the persons wishing to study and create the strategy, attract perspective students and establish 
loyal dependency among professors and teachers, parents, school leavers, existing students and partner companies. 
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